
Advertising Services RFP       Tirloni Notes 

Proposal: Latin Works 

Media Buying: The Davis Group  

Digital: Springbox 

Promotions: In-house 

The probable quality of the offered goods and/or services: 

Oral: 

Very good execution at oral presentation. Christian – universal human truths – more about things that 
unite and less about things that divide – less about language.  

Chose 1 campaign to present – Winning Gesture/Small Gestures.  
LW got behind one creative campaign at presentation and did thorough job explaining their rationale for 
that campaign. Focused on slogan in Small Gestures campaign – very clean and clear – Give. Scratch. Be 
Merry!  TGIF co-op places product in a location where it is not top of mind. LW demonstrated a firm 
understanding of the minority majority. 

Springbox  was present and presented – send a “chain of good.”  Slogan works well in digital. Talked 
about being aware of our sensitivities. Mobile App – Find A Store – to push people to product. Very solid 
digital partner (with good client roster) for LW. 

Section 7:  

Very detailed and thorough plan from subcontractor Springbox. Digital is very important to TLC during 
next contract period. 

Foreculture hypothesis – debunks bi-polar view, highlights transcultural –deconstructs initial identity 
and forms new connections between elements of diff cultures. 

BrandSteer – uses archetypes. 
Focused on 

Skeptical Participants and Upscale Dabblers 

Holiday scratch-off manifesto. Budget $4 million in working media/retailer activation dollars. $1 million 
production. 

Integrated Communications Mapping – when, where and how a consumer engages with multiple touch 
points. Total Market Approach – ensure all ethnicities are reached equitably. Touch Point Mix on page 
13, part 8. Also covered at Oral Presentation. Retailer activation will be deployed across all markets to 
drive sales at POP. 

Creative: 
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Extend Happiness. (Rawhide)  Cowboy theme, may not be appealing to younger markets. Liked POS 
color scheme and POS headlines. 
 
You Don’t Have to Choose. (Naughty /Nice) Didn’t like.  Naughty/Nice idea – negative. “Worth a buck” 
could be seen as negative. 
 
Small Gestures (Give. Scratch. Be Merry!) Best campaign/ simple, straight forward slogan. Good color 
scheme. Great outdoor execution – clean, easy to read, simple. TGIF co-op w/ non-winning tickets was 
positive placement of TLC in a new environment.  Liked small gestures c-store promotions – 3 for 3. 
Liked digital – send a personalized virtual holiday scratch off that is a small gesture. 
 
Good client case examples. Chevy and MetLife—Insurance Break stood out. Lowe’s Field – LW’s 
execution of this promotion. Springbox – Central Market, Walmart – communication program to engage 
shoppers at retail. Interesting product placement example w/ Domino’s pizza and novellas. 
 
The quality of the Proposer’s past performance in contracting with the TLC, with other state entities, 
or with private sector entities: 

References: Positive 

Past Performance: Positive. LW campaigns have been run in all markets.  

The qualifications of the Proposer’s personnel: 

Meets staffing requirements. Streamlined design -- one Account Team to work with.  Solid account 
team. Experienced account planning group. Digital subcontracted out to Springbox –  very positive! 
Efficient – media planning and buying under one roof. 

The experience of the Proposer in providing the requested goods or services: 

Overarching attitudes and behaviors that extend across different races and creeds. Focus on things that 
diff. groups have in common making for a richer creative process and more efficient media planning. 
Detailed their Integrated Communications Mapping – 3 phases -- Touch points, Lifestyle and Culture and 
Purchase Journey. Total Market Approach. Addressed Hispanic, AA and Asian markets in addition to 
non-Hispanic  White in each DMA. 

Client list provided. Solid client experience. Springbox – Austin City Limits, Disney, Hard Rock Hotel, 
NASCAR, American Greetings, Central Market, HEB 

Section 7 summary detailed above. 

Client case examples detailed above. 




