
Advertising Services RFP      Tirloni Notes 

Proposal: TL 

Multi-cultural partner: Sanders\Wingo  

Media Buying: Asher 

Digital: In-house 

Promotions: In-house 

The probable quality of the offered goods and/or services: 

Oral: 

Oral presentation was not as polished, smooth as expected from the incumbent. Presented all four of 
their creative campaigns. Scrooge – Scrooge character is never seen as a positive. “Holy Shilling” – X. TL’s 
favorite was Turducken. Ethnic agency stated that Hispanics don’t know what a Turducken is –ethnic 
market perspective?  TLC would never produce the Turducken campaign or the Scrooge campaign. 
Regularly mentioned creating instant ticket artwork throughout the presentation (and in the proposal). 
Not a good use of TLC’s limited pool of ad dollars when the TLC already has three vendors that 
successfully (Texas Lottery Black, Blockbuster, Frenzy) provide these services. Concerning that the 
incumbent, who should be very familiar with the TLC’s business operations and ad budget situation, is 
suggesting using a limited ad budget that must constantly be stretched, to design scratch off tickets.  

Section 7:  

TL experience with branding, creative, production and fulfillment, media planning & buying, digital, 
event marketing, consumer promotions, shopper marketing, social media and mobile with major brands 
– 7-Eleven, Chase, HP, PEPSICO, Pizza Hut, Starbucks, T Mobile, Buffets, TLC. Launched iTunes with 
Pepsi, transformed 7-Elevens into Kwik-E-Marts – Simpson’s movie. 

Sanders\Wingo – full service ad agency specializing in Hispanic and AA audiences. 

TracyLocke performing media planning functions and Asher Media performing media buying functions. 
Require all stations to post at 90% -- greater value for TLC.  Very positive. 

Digital: acquisition of Tribal DDB – capability expanded significantly in 2011. Digital has been weak spot 
for TL. Red Urban mentioned at Oral – no follow up from TL since proposal sent in. No mention of Red 
Urban in proposal. 

Primary Research: both TL and SW. Shoppability Study, Moods of Moms, digital DNA, Noiz-E, LATTE 

Creative: 
 



Scrooge (For You and Yours): Scrooge is never seen as a positive character. If you call someone a 
Scrooge, it does not have a positive connotation. Committee talked about there being a different 
spokesperson for Hisp. Market – e.g. in-store POS or c-store domination – not cohesive if you use the 
English version character. Committee mentioned that campaign has “old” feeling to it. 
 
Instant Cheer:  Playing off holiday frustrations. Came off better in the oral presentation than it did in 
proposal. Had light hearted moments.  Committee mentioned that a piñata in the back seat seemed 
stereotypical on the Hispanic spot. Radio was good. Coffee sleeves and sugar packets were good too. 
Instant upgrade on mobile games was good idea.  
 
Happy Scratch Offs Texas: Yarn bombing.  “Grandma-fitti” – this campaign felt old too. TV with 
“Oklahoman” was not liked. Underwhelmed. 
 
Turducken: was the TL recommend.  Hispanic issue.  Did not like this campaign at all. Many people don’t 
know what a turducken is. Just plain weird. As mentioned above, TLC would never run this campaign. 
Oven mitt premium item – absolutely awful premium item. 
 
Client examples:  

 
The quality of the Proposer’s past performance in contracting with the TLC, with other state entities, 
or with private sector entities: 

References: One negative ranking re: digital. Otherwise, positive. 

Past Performance: TL removed subcontractor approx. one year ago after TLC raised issues about # of 
hours being billed by CEO. Retailer promotion issues for Powerball launch and for $2 PB launch. 
Repeated change mat production issues with retailers/sales staff.  

The qualifications of the Proposer’s personnel: 

Promotions staff is Account Services staff. Issues experienced with previous retailer promotions – PB, $2 
PB . Committee discussed State Fair of Texas promo, length of that promo and how account services 
staff can be stretched if they are acting as promo staff simultaneously – especially if other activities such 
as a major campaign are being developed. Otherwise, meets staffing requirements. 

The experience of the Proposer in providing the requested goods or services: 

TL -- 100 yrs. Client list provided. Very solid client experience with large co.’s / national brands. 
Sanders\Wingo – also has good client experience – AT&T, El Paso Electric, and also has experience with 
Texas Historical Commission. 

Section 7 summary detailed above. Client case examples detailed above. 
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