
Vendor:  TRACY LOCKE              Mike Fernandez Notes 

Advertising Services RFP Notes 

The probable quality of the offered 

goods and/or services.  

Creative #1 – Scrooge “Tis Better to Give, and Get” with a 4th ghost as the spirit of scratch off. Tracy Locke 2nd favorite. 

Negative connotation. 

Creative #2 – Instant Cheer – positions scratch off as hero. 

Creative #3 – Happy Scratch-Offs, Texas. Creates a new holiday based on the launch of holiday scratch off tickets.  

EM lacked integration with general market. 

Creative #4 – Turducken. Doesn’t translate to EM. Tracy Locke favorite. 

Digital strategy built on 2 objectives: drive sales at retail and increase relevant engagement.  

Media strategy based on slightly younger demographic and considers sales.  

Only Scrooge campaign tied back to research in execution. 

Oral presentation was good but appeared rushed. 

Client Case Examples –   

The quality of the Proposer’s past 

performance in contracting with the 

Texas Lottery Commission, with 

other state entities, or with private 

sector entities. 

No contract terminations, sanctions/LDs, litigation or substandard work. 

References provided, overall good. Customer Service on one reference was low and there were a couple of categories 

with mid-range scores. 

Poor planning in past when working with TLC retailers on promotional events.  

Account management issues in past. Don’t listen/hear client (instant ticket design) 

The qualifications of the Proposer’s 

personnel. 

Experienced staff. Over 130 collective years of lottery advertising experience. Sanders/Wingo is EM subcontractor. 

Asher is media subcontractor.  

Account management concern. 

The experience of the Proposer in 

providing the requested goods or 

services.  

Been in business for almost 100 years. Have worked with Texas Lottery for 9 years. Strong client list which includes: 

PepsiCo, 7-11, Starbucks. 

Scope of Services – read and understood. 

Client Case Examples –  

 




